600D TILL THE LAST DROP:
We're all looking for some-
thing special for everyone
|| onourlist, from mothers to

> |
gl“s Creative director \

Angelique 0'Neil
heralds happening
holiday cheer

Big Brothers. So imagine '

visiting the world's greatest wine
regions without leaving home!
Tastingroom.com has taken B
the art of giving to the next —e
level by bringing personalized

wine tastings to your front door. The unique,
imaginative samplers let you experience
wines before investing in full-size bottles;
each flight contains six 50-milliliter mini-
bottles, the equivalent of a generous pour at
atasting room. Click, select, sip and repeat.
Once you ve fallen in love with a Fess Parker
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level by bringing personalized psd
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wine tastings to your front door. The unique, er:

imaginative samplers let you experience
wines before investing in full-size bottles;
each flight contains six 50-milliliter mini-
bottles, the equivalent of a generous pour at
a tasting room. Click, select, sip and repeat.
Once you've fallen in love with a Fess Parker
pinot noir or a Patz & Hall chardonnay, you
can order the bottle(s) at a discount, or be
selfless and send your Secret Santa a sam- nic

es
1 Think
pler. Eggnog is so last year. b3
els;
Mean-
while, her menswear emphasizes sharp
tailoring, with a chiseled tuxedo as the
hands-down highlight. Rollouts begin
Nov. 17, with a pre-spring collection
arriving Jan. 19, The Price Is Right for
he line is
by Versace's standards, but higher
priced for H&M. And Donatella, darling?
Madonna called. She wants her idea
back. Starting at $19.95, hm.com
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Calety eyt Angelcyss O'Ned
on red carpets and fashion

rnani o Vera Wang For Watch’ s
fashion sense 1o work as the magazi




